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"A.ft
From all records available, it would appear that
the year 1929 has been the most satisfactory in the
operation of the State of Maine Publicity Bureau
since it was organized in 1922 in the volume of
business handled and financially as well.
In the month of January your Publicity and Advertising Committee functioned as they have for
the past three years, as the Advertising Advisory
Committee of the Maine Development Commission.
This committee is made up of Charles H. Fogg of
Houlton, Chairman; D. W. Hoegg, Portland; M. L.
Harris, Portland; George M. Houghton, Bangor;
Arthur G. Staples, Lewiston; and your Manager
has acted as Secretary of the committee.
In sessions held with Hugh Mitchell, representing the H.K. McCann Company, the New York
Advertising Agency that handles the advertising
account of Maine for the Maine Development Commission, the above-mentioned committee worked
out all the details of the advertising campaign for
1929 so far as they related to tourist advertising.
The committee, using the records kept by the Maine
Publicity Bureau for the past eight years, drew up
a schedule indicating what newspapers and magazines should be used and the dates that the advertising should appear, in accordance with the money
available. There had been allocated to tourist advertising for 1929, by the Maine Development
Commission, approximately $20,000.
The schedule
worked out by the Advisory Committee resulted
in an expenditure of $ 18,p 2.9 5. The schedule as
finally determined t be the most desirable was
submitted to the Maine Development Commission
for their approval and the allocation of the required money from the $ 50,000 appropriated by
the Legislature.
A similar meeting for the 193 o advertising was
held in Portland, Tuesday, December 3.
All replies from the 1929 state tourist advertising were received and handled by the Maine Publicity Bureau. Letters received from May 1 to September 30, 1929, were 14,736 as compared with
11,748 during the corresponding period of I 92 8.
At our main office in Longfellow Square in Port[ 3
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land from June I to September 30, 1929, 26,884
people registered seeking information as compared
with 2 9, 9 3 6 for a like period in I 9 2 8. The falling
off was perhaps cue in part to the fact that State
Street leading to our office was closed to traffic for
rebuilding between Danforth Street and Longfellow Square during the month of July and between
Longfellow Square and Park A venue during most
of the month of August, making parking near our
office difficult.
The number of people registering does not indicate the total number of people served because
many of them will not take the time to register
and we regard each party as a party and not each
individual in the party. For example, a man and
his wife are registered as one and a party of three or
five as one. From general observation of our young
ladies who handle the visitors it seems conservative
to say that we served at least 50,000 people. The
largest single day was August 19 with 690 visitors
registered.
A record was made of out-of-state automobiles
passing through Lorigferjow Square going east. This
record shows 44,15 ! cars from July 1 to August
31, 1929, as compared with 35,780 for a like period in 1928. These figures somewhat contradict the
ones above of parties registering at our office, showing that the rebuilding of State Street may not have
materially affected our records. An interesting side
light on this question is that your Manager discussed this with the entire office personnel and the
unanimous opinion was that this year people seemed
to know where and how they were going, much
more so as compared with previous years. For that
reason many would drive through Longfellow
Square without stopping for information.
This determination seems to be proven by the
fact that several p ... ople told our young ladies that
we had given them such concise and detailed information by correspondence before they left their
homes and that the maps which we sent them were
so well marked indicating the routes they were to
travel to reach their destination that they had no
occasion to stop at our office except to thank us
for the excellent service we had given them.
Your Manager was given a leave of absence of
three weeks in the month of March that he might
make a personal trip to Los Angeles, Calif., to visit
with his son located in business there. While in California he called on the Executive Vice President
of the All-Year Club of California in Los Angeles
and on the Manager of Californians, Inc., in San
Francisco, these being the two organizations adver-

tising respectively the southern and the northern
part of California in a regional way, the same as
we are doing for the entire State of Maine.
These men were particularly cordial in their reception of your Manager and were kind enough to
say that the Maine Publicity Bureau was recognized
throughout the west as being one of the outstanding organizations in this country. They were very
willing to tell him how they conducted their affairs.
Your Manager wishes to particularly express his
appreciation of the kindness shown to him and to
Mrs. Coe by Mr. John Cuddy, Manager of Californians, Inc., in San Francisco. He and his secretary
gave up an entire forenoon's time to us even though
they were in the midst of details connected with
launching their annual financial campaign the following week. They showed us all of their literature
as set up and other plans for raising money, and a
week after Mr. Coe's return to his office in Portland he received from Mr. Cuddy a complete file of
this literature and copies of the set of seven letters
to be used in their mail campaign. They raise their
money amounting to about $ 5 00,000
by a combi-

nation of solicitation by mail and follow-up by a
committee made up from their directors. This plan
can of course be handled much easier by them than
by us because their soliciting is confined largely to
the City of San Francisco and doesn't extend beyond that county.
On the return trip your Manager also called on
Mr. Marry N. Burhans, Manager of the Denver
Publicity Bureau, who was also in the midst of setting up an organization to put over their financial
campaign. He was equally gracious in not only answering all questions asked but volunteering a lot of
inside interesting and valuable information.
Your Manager feels that the success of raising
money by the Bureau this year, which will be
touched upon in connection with the report of your
Treasurer, was materially helped by information
gained on how other and much larger organizations
conduct their affairs. This information was obtained at no cost to this Bureau.
Branch Offices. We decided not to operate our
branch office at the end of the bridge, Kittery, as
we have done during the past two years. The reason
for this decision was because the location which we
had was so near the Kittery end of the bridge and
was partially obscured by a sand bank that people
passed the office before they realized that they were
in the State of Maine. While the banner stretched
across the bridge in 1928 somewhat overcame this
[ 5
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objection, it seemed desirable for this and other reasons to relocate this branch office.
Through the splendid work of our Director, Mr.
Joseph W. Simpson, satisfactory arrangements
were
made whereby a triangle lot at the junction of
Route 1 and Route 1-A at York Corner was obtained by the town of York, and the buildings
thereon removed. A building suitably planned by
the Portland architect, John Howard Stevens, to
cover our needs was erected. Owing, however, to
usual delays in proof of titles, making contracts,
the removal of buildings, etc., our new office building was not ready for occupancy until the middle
of August.
We maintained
a temporary office at Perkins'
Garage through their courtesy, located on Route
1 -A opposite the site of our building. This of course
was not particularly satisfactory although the best
that could be done under the circumstances,
and we
wish to express our appreciation of the splendid cooperation shown by Mr. Perkins and his associates.
Because of the delay in the opening of our new
office we had Miss Stevens and Miss Marshall, who
have served the public at Kittery so well during the
past two years, come into our main office in Portland the middle of June, alternating in their work
after the first of July so that one of them could be
on duty at Perkins' Garage. This proved of great
value as it enabled those two young ladies to see
the principles on which our main office is operated
and they had an opportunity to get a much broader state-wide
viewpoint
and absorb a lot of detailed information which we have been accumulating during the past eight years.
The grounds of our York County branch have
been graded, set to shrubbery and the office will be
opened at the beginning of the season in 1930. We
have had many favorable comments on the appearance of this building and its location which provides for ample parking facilities.
Our Director, Charles H. Fogg, has operated our
branch office at Houlton without expense to us, as
in the past. His record shows that 2,440 parties
were given information.
Our Director, Harry A. Chapman, has operated
our branch office in the Bangor House, as usual, in
charge of Robert B. Blair.
We have had many favorable comments on the
service given to the traveling public at these two
offices.
Owing to a misunderstanding
which developed
in Calais as to the location and management
of the
office which we reestablished
there in 1928, it was
[6]

decided not to operate a branch office at that place
for 1929. On a good will tour which your Manager made through Washington County in October
of this year, this situation was discussed with several people in Calais and it was felt that satisfactory
arrangements
will be made for 1930.
Representatives
of the Bureau have attended various conferences
having a bearing on our work,
both in Maine and outside the State. We have given the usual number of talks on the work of this
Bureau to clubs and community groups. We have
broadcast over the radio stories of the work of this
Bureau and of the attractions of Maine.
We have carried on the building up of a set of
sixteen mm. or so-called amateur size motion picture films referred to in our annual report of 1928.
The value of having these films on hand for use
when occasion arises was clearly demonstrated
last
winter and spring during the campaign to establish and carry on the work of the Federation Sportsmen's Club of Maine. Many of the leading sportsmen of the state gave of their time and money
speaking in various parts of Maine on the subject
of conservation
and preservation
of our fish and
game and the needs of an enlarged program for the
State Fish and Game Department.
In addition, Mr.

Charles Zibeon Southard of Groton, Mass., who is
internationally recognized as an authority on game
fish and who has a summer home at Kennebago
Lake, very generously gave of his time, paying his
own expenses, for fifteen talks before groups of
people in various cities and towns of Maine. Your
Manager worked cooperatively with Mr. Southard
in speaking and by showing at these meetings the
moving picture films referred to above. Much to
his surprise and gratification they proved to be a
splendid advertisement for the State of Maine Publicity Bureau. Each film has a lead title "Maine,
the Land of Remembered Vacations - Presented
by the State of Maine Publicity Bureau."
After the showing of these films it was almost invariably the case that several men and women present, leaders in their community, gathered around
your Manager and expressed surprise that the Maine
Publicity Bureau was doing any advertising of this
sort. This opened an opportunity for your Manager to tell them how these films are distributed for
a showing before various Fish and Game Clubs,
also Maine Clubs in the different states of New
England, New York State and New Jersey, as well
as two or three places in other states. We have just
this week assigned this set of films for showing
December 2 1 at a Fish and Game Club meeting in
[ 7
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Winchester, Massachusetts.
This is cited as but one
of many opportunities we constantly have for the
showing of these films.
This educational
work for the Bureau has unquestionably proved an important contributing factor to the raising of themoney to finance the Bureau for 1929.
Many requests have been received for photographs and text matter for articles for magazines
and newspapers. We have referred many of these
to the Publicity Manager of the Maine Development Commission.
Others we have handled direct
from this office.
We have cooperated on the so-called billboard
nuisance and unsightly signs along our highways,
In connection with this we have contributed additional material to Kenneth L. Roberts for his very
timely articles on this subject which have appeared
in the Saturday Evening Post during 1929. It was

from our questionnaire reply material of 1927-28
shown Mr. Roberts when he dropped into our office
one day last year that he became interested in the
subject and said "If you will send me this material,
I will write a story on it for the Saturday Evening
Post." It resulted in his first article "Travels in
Billboardia" published in that magazine. I hope all
of you have or will read one called "Pests" in a recent issue of the Saturday Evening Post.
We have also kept in constant touch with Miss
Florence A. Paul, Chairman of the Committee on
Roadside Beautification of the Maine Federation of
Women's Clubs. A new committee was set up to
further carry on this work this fall and our Mrs.
Marsh was invited to be a member of that committee as representing this Bureau.
We have also cooperated in a small way with
Mrs. Joseph W. Simpson, Chairman of the Committee on the Improvement of Roadside Stands set
up by the Maine Development Commission. We
have also furnished valuable material developed by
our questionnaires to Mrs. W. L. Lawton of Glens
Falls, N. Y., head of the National Committee for
the Restriction of Outdoor Advertising.
The subject of beautification of our highways is
something which every member of this organization can well give consideration.
After several years of agitation by those who
were particularly interested, the whole subject
seems to have blossomed forth. Its consideration
seems to be in the air. This was fully demonstrated
at the Recreational Division meeting of the New
England Conference recently held. The introduction of the subject of roadside beautification elec[ 8
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trified the meeting and so many were eager to talk
about it that two or three were on their feet at the
same time. It was by far the most intensive discussion held.
Because of comments made to us by visitors in
questionnaire replies received and personal observations made in traveling around our state, your
Manager last July wrote to the Chief Engineer of
the State Highway Commission, suggesting consideration be given to the question of planting of wild
flowers along the highways after a construction job
is completed and the necessary loam used where required, that the roadsides would present an attractive appearance much quicker than merely letting
nature take its course.

In August and September we also sent letters to
Governor Gardiner on the subject of signs showing
the names of rivers crossed by our bridges, the
names of islands along the seacoast adjacent to the
highways, as is so well done in the Province of Quebec, so that you know what you are looking at as
you drive along. Every bridge that crosses a stream
has a small sign on it giving the name of the s . . ream.
The suggestion was made that when changing
the right-of-way for the purpose of straightening
curves, that the old black road should be plowed
under and not left as a scar for many years. Seedling pines might also be planted to preserve our
name of the Pine Tree State.
These suggestions have come to us in our questionnaire replies:
It is time for the State of Maine to take account
of stock and see if we shall sacrifice everything to
the goddess of speed, which may mean destroying
of beautiful trees which have taken hundreds of
years to grow and the gradual elimination of the
quaintness of our Maine villages, which many of
our visitors tell us is our chief attraction.
Trees are worth hard cold cash to any community. A beautiful elm, a symmetrical maple or a
sturdy oak is a big cash asset and has a definite
sales value. Rows of them, such as found in many
places in Maine, are worth thousands of dollars in
attraction value. It is because of those trees and
our winding streets that Maine has a reputation
for quaintness and charm not found outside of
New England.
It is like a glimpse into paradise to those accustomed to the dreary monotony of the treeless
middle west prairies and the more western deserts.
It takes a hundred years and more to grow a tree.
A reckless highway worker who sees more beauty
in a tractor than in a tree, can destroy that hun[ 9]

dred-year-old
tree in a hundred minutes and at the
same time destroy an asset worth hundreds of
dollars to any town.

If we will all get behind this movement, results
can be accomplished before it is too late. We will
then be living up to our motto "Dirigo" and not
be among the "also rans."
One of the best things I have heard lately was
what former Gov. Ralph 0. Brewster said at the
New England Conference, that "what we need in
Maine is fewer kickers and more Rickers. That New
England should teach civic beauty to America and
with the two hundred years' start that we have,
Maine may well lead the way to paradise."
Missouri and California have engaged landscape
architects to supervise this work. Michigan in r 92 8
planted 140,000
pine seedlings along her trunk
lines.
As I see it the aesthetic side of this is to keep the
roadside as natural as possible. Importations of trees
and shrubs may prove attractive but they do not
reflect the personality of the state.
The practical side is that planting of trees,
shrubs, flowers and vines forms a protection against
wash and erosion and reduces maintenance costs.
\Ve have cooperated with the State Chamber of
Commerce, the Associated Industries, the various
State Departments, including the office of the Secretary of State, and the Executive Secretary of the
Maine Development Commission in the elimination
of duplication of service work. We have referred
to those organizations letters and questions received
asking for information of specific nature outside
of tourist relation. Such requests cover farms and
summer property for sale, land development plans,
business opportunities, industrial opportunities and
statistics, establishment of tea rooms or hotels,
where doctors might satisfactorily locate, etc. We
haven't attempted to handle work which they could
best do and they have in turn cooperated with us
in a like manner. Because of this we confidently
feel that the work which develops from the State
of Maine advertising is handled in an efficient way
with practically no lost motion or duplication.
We have been very glad of the privilege of cooperating with Mr. Paul L. Bean of the Maine Development Commission in his survey of the recreational industry.
In accordance with the plan inaugurated last
year by our President, Hiram W. Ricker, we had a
survey made of out-of-state cars parked on Congress Street, Portland, during certain hours of the
day for a week's period. We arranged for a reliable
[IO
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man to walk from the Falmouth Hotel on Middle
Street to Longfellow Square, going up one side of
Middle and Congress Streets and down the other at
the hours of ro.oo and r r.oo A.M., r.oo and 2.00

from Monday, August r z to and including
Saturday, August r7. We made a record of the
number of out-of-state cars parked at the curb in
which there were no people or where the chauffeur
or driver alone was sitting, indicating that the balance of the party was shopping, lunching or otherwise engaged in spending money in this city. The
AAA national average is 3 Ys persons to a car.
His instructions were to count no moving cars,
no car with more than one person therein, no cars
excepting those from some other state, and get the
name of the state from which they came.
The record shows a total of 2,709 cars with 25
to 3 5 different states represented each day. The total cars for each state during the six-day period is
as follows:

P.M.,

Massachusetts
New York .
Pennsylvania
New Jersey.
Connecticut
New Hampshire
Missouri
Texas
So. Carolina
No. Carolina
Tennessee
Minnesota
Wisconsin
Rhode Island
Ohio.
Florida
Vermont
Maryland
Illinois
W. Virginia

878
542
160
135
126
119
13
8
8
7
7
6
6
94
44
43
42
39
29
6

Virginia
Kentucky
Kansas
Nebraska
Oklahoma
Alabama
Canal Zone
Michigan
California
Delaware
Georgia
Iowa .
Indiana
Nevada
Oregon
Dist. of Columbia
Quebec .
Ontario .
New Brunswick
Nova Scotia

5
4
3
2
2

27
23
r7
r6
r6
I4
I

58
l 37
45
3r
3

It is interesting to note that outside of the New
England States, from which we naturally expect
a heavy registration, cars have come in the greatest
number from states in which the state advertising
was concentrated last spring, which very definitely
proves that advertising the state brings in certain
returns and that the tourists visiting this city come
from all parts of the country.
Through the courtesy of Leon C. Roberts, President of the Winthrop Chamber of Commerce, a
similar survey was made in what we regarded as a
representative town catering to tourist business.
[II
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This survey was made the last two days in August
of out-of-state cars parked on Main Street from
8.oo A.M. to 6.oo P.M., and even though at the close

of the season, it shows this remarkable tabulation:
Massachusetts
262 Maryland
5
New York .
81 New Brunswick
2
New Jersey.
39 Texas
2
Connecticut
I 9
California
2
Rhode Island
r 5 Vermont
Pennsylvania
14 Wisconsin
New Hampshire
ro Delaware
Florida
7 Ohio .
Dist. of Columbia
7 Michigan
If we take the AAA national average of 3 Ys
persons to a car and apply the average tourist expenditures of $ r o.oo a day, which National Chambers of Commerce surveys show is very conservative, it would indicate that $ 14,710 was spent by
tourists in those two days in the town of Winthrop.
Probably this figure is high as $ r o.oo a day for
each person is high for Winthrop. It is however
the average used by other organizations in compiling their statistics.
In September this Bureau cooperated, as usual,
with the Maine Development Commission by having two of our personnel handle information in the
Maine Building at the Eastern States Exposition,
Springfield, Mass. r 97 '3 5 4 people visited the Maine
Building during the week of the Exposition and our
representatives gave out 3 3, 5 8 5 pieces of literature
and answered many requests for information. They
reported that more people this year asked for specific information rather than making inquiries of a
general nature, showing that the work we have
done at this Exposition in the past is crystallizing
into definite returns.
We were very glad to again cooperate with Mr.
Frank E. Ballantyne, Manager of the Maine Automobile Association on the AAA All-New England tour. Your Manager and his wife accompanied
the party on their entire trip through Maine.
We have arranged for our office personnel to get
out into the territory on week-end tours as much
as possible, covering a different section each time,
and then comparing notes of what they had learned
when they got together Monday morning. This is
the second year we have followed out this plan and
the results have been very satisfactory.
As the question had been frequently asked us:
"How does the tourist business for r929 compare
with that of r 928," we sent a letter in September
to five hundred Maine hotels, camps and boarding
houses asking this question:
[I 2]

Did your 1929 business
that for 1928?

show an increase

over

If so, what was the per cent of increase?
The replies range from the largest hotel to medium sized boarding house and cover all sections of
the state, so that they give a good cross section
• showing for the entire state.
Of the 24 3 replies received 1 6 3 show an increase in business ranging from 1 %
to 100%.
33 show an increase in business with no percentage
given.
1 8 show business to be about the same as 19 2 8.
2 9 show a decrease.
5 8 show an increase of 1 to 1 o %
I I
" 20%
41
21 " 30%
48
31 " 40%
9
41 e e 50%
4
51 e e 60%
,, 61 e e 70%
0
71 " 80%
0
" 8 I " 90%
91 "100%
These 163 show an average increase of 18.81%.
Reports from 8 8 seashore resorts show an average increase of 18.75%.
Reports from 7 5 inland resorts show an average
increase of 19.7%.
Balance of reports are from unclassified territory.
We have further cemented the very friendly relations which exist between this Bureau and the
New Brunswick Government Bureau of Information and Tourist Travel under the direction of Mr.
J. Douglas Black of Fredericton. For the past three
years there has been an increasing tendency of tourist travel farther east and this was particularly noticeable during the season of 1929. We have exchanged with Mr. Black complete information regarding road conditions and other travel information which has many times resulted in routing people farther east than their original intentions would
carry them. This is predicated on the proposition
that whenever we direct travel into New Brunswick it must of necessity travel the entire length
of the State of Maine and added revenue be thus
derived than if the travellers touches only the western borders over the routes which they would normally cover in returning to their western homes.
The Bureau is greatly indebted to the Editors of
Hotel and Travel News, Boston, for timely articles
on the work of the Bureau which they have so
[ I3
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generously printed during the year and thus kept
our hotel friends throughout
New England informed on the progress of our work in Maine.
Because no enterprise, no matter how worth
while, can function roo% without the support of
the press, it has been particularly gratifying to see
how generous the newspapers of Maine have been
in the space which they have given from time to
time in printing news irems and editorially discussing the work of this Bureau. To all of them we
extend our sincere thanks, and particularly to the

Lewiston Journal for its extreme generosity in
printing in Authur Staples' «Just Talks" column,
nearly every one of our bulletins as issued in full.
FINANCES
Because our financial year ends December 31,
your Treasurer, Ralph G. Libby, cannot make a detailed financial statement. He has, therefore, asked
me to report that the financing of this Bureau has
been carried on most satisfactorily for the year
1929.
As you Directors know, it was determined at the
meeting held February 2, 1929, that we would not
raise our money this year in combination with any
other organization. Your Manager was requested by
the Executive Committee to develop a plan for the
raising of money with the least possible expense.
Due to information received by him on his western
trip, as referred to elsewhere in this report, we have
been able to collect our budget of $27,000 without
employing outside assistance, the bulk of the money
being raised by a series of letters written by your
Manager.
Whenever it has been necessary to ask for the
assistance, by personal solicitation, or the endorsement of our work by your Directors, the utmost
cooperation has been received
Your Treasurer, Mr. Libby, is very glad to report
that we will close the year with all bills paid, no
loans out, and a satisfactory amount may be carried to a sinking fund.
That splendid friend of Maine, Cyrus H.K. Curtis, again showed his belief in our work by sending
his annual subscription of $ 5 ,ooo. Accompanying
the check was a brief letter endorsing our work and
saying that he was particularly pleased to know
that the money contributed by him would be used
entirely to carry on the work for which it is intended.
While your Manager and your Treasurer do not
wish to convey the idea that it has been an easy
[ 14
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job to raise our money this year, they are glad to
say that they have received expressions of confidence in the work we are doing from a number of
our subscribers, many of whom have also said that
they wished our work might be broadened so that
it might handle all the tourist publicity for Maine,
• that it may be more comparable with what other
sections of the country are doing and that they
(our subscribers) stood ready to help in any such
movement.
Your Manager would like to see a plan worked
out whereby a special campaign might be put on
this coming season to raise double the amount of
money, or approximately
$ 50,000 a year extending

over a three-year period. This would give us about
$ 2 5 ,ooo to spend in Bureau advertising and publicity for the State, supplementing that done by the
Maine Development Commission from the State
appropriation.
Your Manager has in mind special work along
certain lines and special literature that should be
published to meet the demands of those seeking to
round out their vacation plans.
We have not had the usual number of Executive
Committee meetings this year. The reason for this
is because there did not seem to be special matters
coming up requiring such a meeting or to speak
more plainly, our work ran along so smoothly that
your President and Chairman of your Executive
Committee did not see the need of calling together
the members of the Executive Committee for weekly or monthly meetings as in the past. This may
perhaps be somewhat accounted for by the semimonthly bulletins we have sent out throughout the
summer, keeping our Directors and others informed
of our work. These have also been a valuable factor in building up good will for the organization.
I would like to take this opportunity to express
my great appreciation of the splendid spirit of cooperation shown by our Directors and particularly
by your President, Hiram W. Kicker, the Chairman
of your Executive Committee, Frank D. Marshall,
and your Treasurer, Ralph G. Libby.
Mr. Ricker and Mr. Marshall have regularly
called at the main office in Portland nearly every
week and often times twice a week to keep a checkup on our work. Your Treasurer, Mr. Libby, has
made similar calls for a constant check-up on the
financial situation. He has examined and O.K.'d
every bill presented, every pay roll and all items of
operating and incidental expenses so that no money
has been paid out without his full knowledge and
[
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approval. Every check issued shows the purpose for
which it is drawn before it receives the signature
of your Treasurer and countersigned
by the Assistant Treasurer, Miss Dresser. May I repeat what I
said last year that an organization
of this kind is
fortunate indeed in having a man of Mr. Libby's
recognized business integrity and banking experience to handle the finances of this organization
without any cost to it. Our accounts are audited
by Jordan and Jordan, Certified Public Accountants.
We take account of stock the first of the year so
that detailed figures cannot now be given of pieces
of literature distributed, but they will probably run
close to r 5 o,ooo.
We have mailed out this fall, 5 ,ooo questionnaires
to people who wrote us for information or signed
om register during the past year. This list is made
up from the r 8 ,2 7 5 letters received and from the

thousands of names on our register, with a view of
covering people in all walks of life, of varying incomes and coming from every State in the Union,
that we might get a proper cross country viewpoint. The purpose of this questionnaire, as you
doubtless know, is to determine how much money
tourists spend in Maine, where they spend it, and if
they have any criticisms of service rendered by our
Bureau, by hotels, transportation lines, etc., etc.,
and to provide statistical information for use by
Mr. Ricker and others of our officials, the Maine
Development Commission, the New England Council and other organizations for public addresses and
reports. The replies are now coming in. They are
most gratifying. It is particularly interesting to
see how willing people seem to be to give us the detailed information asked of them, particularly how
much they spend and where they spend it. This
year we have noticed a marked increase in the number of people who have not only answered the
questions asked on our blank, but have taken the
trouble to write us a detailed letter giving added
information, their viewpoint and various suggestions. As soon as these replies are received and
analysed, a summary of this survey will be published. Meanwhile, we would like to quote a few
comments on what people think of the service we
endeavor to give.
From Lexington, Mass. - "Information we received was quite sufficient and how nice it would
be if other states did the same."
From Kansas City, Mo. - "It is the best information bureau in the country and needs no criticism."
[ r6]
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From Fresno, California - "One girl in particular in your office was certainly a peach and
couldn't do enough for two dirty boy tourists."
From Brooklyn, N. Y. - "I intended vacationing in my own state (New York) but three different inquiries were ignored so I casually inquired
about a certain spot in Maine and you kindly sent
me enough information that enabled me to arrive
there within half an hour of the time I planned."
From Bloomfield, N. J. - "We in N. J. can take

a lesson from you in service and courtesy."
From Ardmore, Pa. - "Have travelled every
summer for twenty years and have never experienced such hospitality and help from an information bureau."
From Dayton, Ohio. - "Can offer no suggestions, think this questionnaire is a wonderful follow-up system and shows your continued interest
in tourists' welfare."
From Cleveland, Ohio. - "We were very agreeably surprised and pleased with the courteous treatment received and the spirit of helpfulness manifested by the young ladies in charge."
From Norfolk, Va. - "None better. You've
apparently adopted much of our southern hospitality."
From New York City. - "In my opinion, your
Information Bureau service left nothing to be desired. I have always maintained that the only way
to find out whether a certain hotel is desirable is to
stay in it. Now I know there is a better way - ask
the Maine Publicity Bureau. One of our pleasantest
memories of Maine is the definite information and
the courteous helpfulness received at your Bureau."
From Quincy, Mass. - "I never knew any place
could look so good when perplexed as your Information Bureau where my problems were solved."
From Turner Falls, Mass. - "In the two or three
instances where I have had occasion to stop and
make inquiry, I have always met the utmost courtesy and it would appear that the people in charge
of this Bureau really love their job - at least this
is the impression I have always secured. In stopping
at your office last summer, I just inquired for a
two day trip that might be worth while enroute
home, and in a very few moments a pleasant program had been suggested, and all the information
given me checked correctly with my experience.
My compliments therefore to the service you are
rendering the public."
These are but a few of hundreds on file.
Respectfully submitted,
HARRIE B. CoE
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Q,ue stionnaire Statistical Information

I

We mail each fall about 5000 questionnaires to people.who
write us for inforruati on or sign our register during the year. Tht s
list for 1929 was made up from.the 18,275 letters received from the
State advertising supervised by our advertising committee and paid
for from the Legislative appropriation and from the thousands of
names on our register, with a view of cove ring p e op Le in all W8.lks
of life, of varying incomes and oomf ng from every State in the Uni on
that we may get a proper cross country viewpoint. The purpose of
this questionnaire is to determine how much money tourists spend in
Maine, where they spend it, who eventually gets it, and if they ha v..
any criticisms of servi~e rendered by our Bureau, by hotels, trans:portati on lines, traffic officers, e t c , , e t c , , and to provide sta-tist ical information on Maine's tourist industry for use by Mr.
Ricker and others of our officials, the Maine Development Commission.
the New England Council and other organizations for pub Li c addresses
and. reports.
Figures given represent only those persons making returns
and not the entire number of persons in the party, except in case
of money expended and housing tabulation. Not all persons answer
all the questions so that figures in different tRbulations vary.
These figures do not in any respect tabulate the number of tourists
who come to Maine. They represent less than one-tenth of one per
cent of the total but they are representative of all. In many cases
the e:x:pendi tures given are quite evidently too small or n.o not include all items.
••

f

4800 Questionnaires were sent out
1082 Replies received or about 23%
1015 Replies used for t.a bu.La tt on because of

completeness of information
· Of the 1027 returned by addressee, 12 were not used because
of lack of necessary information.
Replies received z-epr e's errt ·41 states, Canada and the
Canal Zone.
The 1082 replies received were divided as follows:
From t.he United States
From Canada
From Canal Zone
No name or address
Returned unclaimed

995
26
1
5
1027
55
llf8_2_

COMPARISONS 1928 - 1929
Number and geographical location of returns
Returns from 1 more state in l929 (41) than in 1928 (40)
with only two changes in the list.
Returns from Alabama and Wyoming in 1929 and not in 1928
Returns from Mississippi in 1928 and not in 1929
The percentage of returns for the 2 years practically
same 22~ - 23%
·

r

HOW THEY TRJ~VELLED .AlTD

ilbw

1929
Mode of Travel
~By
By
; By
By

auto
railroad
steamship
bus

By Auto 78%:

MUcn

PeoEle

Mone~ Spent

2,395
331
224
137

$214,215
33, 781

3,087

·$279, 532

Mol'!EY

THEY SPENT

Per Capita Expenditure

t

17' 7'49

132787

By Railroad 11%:

~

By Steamship

89.44

102.05
79.23
100.63

~ 90.55 average

7%:

By Bus 4701

COMPARATIVE NETHODS OF HOUSING

1929

3,267 :people are represented by returns used with an aggregat
stay of 39,677 days 1839 Stayed in Hotels,Adult Camps and Farms - 56%
1051
"
'' Tourist Hornes and Motor Camps- 32%
377
"
" cottages (owned or rented)
12%

:Peo;ple
In Hotels
1,246
In Adult Camps
454
In Farms
139

Pe o;pl e

Pe o;pl e

In Tourist Homes
In Motor(In Motor Cabins
Camps (In Owners Tents

1,839

447

420
184

Cottages
Owned
37
Rented 340

1,051

377

Those who answered the question concerning their plans for
1930 gave the following information 397 Coming to Maine
124 Going elsewhere, many of them to Europe
378 Have no :plans or are uncertain

The total number of 502 parties who a.re going elsewhere and
have not made any plans shows the need for continued advertising of
Maine.

449 were attracted by advertising in 1929, or 4470. In
. many cases they were influenced to select Maine entirely because of
it.
361 replies expressed satisfaction at service of Bureau
10 offered some criticism or oo.ggested some ways of
improving the service
39 made motion pictures in the State

100 showed interest in fishing
16 reported it good
16 reported it poor
(others - no comment)
9 showed interest in hunting
1 reported it good
1 reported it poor

(others - no comment}
72 said they employed guides
68 reported guides' services satisfactory
4 reported guides' services unsatisfactcry
A detailed report of this survey will be later printed,
giving figures of :previous years for comparative pur p o se , Meanwhile
we would like to quote a few comments on what people think of the
service we endeavor to give -

4

-3-

From Baltimore, Md.- "I have used the :Publicity Bureau
many times and the service has always been of the highest, and the
attendants willing and pleasant. I have recommended all my frienQs,
who go to Maine, to your Bureau for information. We expect to be
~'.1'.1 Mai ne next year.
Our va o atLons have always been extremely
p Lca san t and I have met with no unn.Lea aan t .o Lr-ouma t a.no.e s during our
stays in your state.
·
From Spencer, Ohio:- "Really I wish I could criticise
the cuisine or treatment in Maine because of'b t Ime s it :proves he Lpf'u.L
but on the contrary it was perfect. Your Information Bureau at
Portland was the best I ever entered."
From Detroit, Mich.- "I know of no way in which your
service could be improved.
I have been touring for the last six
years and your service was the best I have had."
courteous

From Bronxville, N. Y. - "Im:po ssible to add to your mo st
and exacting information.
I am forever your friendl n

From Washington, D. C.-"In your Par'tland office especially
I was shown every ~ourtesy and made to feel as though I were an
honored guest. Roads were all good and hotel and farm homes visited
were above criticism. Your Information Bureau at Portland impressed
me as being the best conducted I have ever seen and I have travelled
much."
From Omaha, !fobras1<:a -"Keep on giving the same courteous
treatment in 1930 as in 1929. In many town.a they told me I was the
only Nebraska car they ever saw.n
From Philadelphia, Pa.-"I want to take this op:portunity
to~ compliment and congratulate you on your most efficient and wide
awake bureau. I can only speak in the highest terms of your system.
I h ave travelled the State of Maine for many summers and can only
say I always want to come back. The literature sent me from your
office and from the various camps wa.s very interesting. I get a
big kick, when I have a .few LeI su re moments to sit down and read.
and re-read it all. I can honestly say I am looking forward to the
hunting season next f~ll and of course a summer vacation in your
s t a.t e , with. the greatest of ho:pes. tr
'
Re spe ct~ully .submd tted.,
HARRIE B. COE

MANAGER

